
Sponsoring Diaphonique offers the opportunity to be associated with contemporary music and help inspire new creations 
both in the UK and France. Diaphonique encourages audacious high-quality and avant-garde projects and launches 

musical encounters that would not have been possible without its support. Diaphonique also lends its support to 
high visibility projects and the most prestigious events.

Diaphonique is a Franco-British fund for contemporary music offering financial support to the development of 
partnerships and exchanges between French and British organisations, contributing to the creation of a dynamic plat-
form between the two countries. It aims to encourage contemporary creation, and foster partnerships and bilateral 
exchanges in order to improve the visibility of British composers in France and of French composers in the UK.

It was launched in 2010 through a three-year agreement between SACEM (Société des Auteurs, Compositeurs et 
Editeurs de Musique), the French Embassy in London, the charity ‘Friends of the French Institute’ and Bureau Export 
de la Musique Française. Since then, the British Council, the French Ministry of Culture, the Institut français in Paris, 
Société Générale have also joined as partners, allowing Diaphonique to help more than 30 projects over the course 
of three years, including festivals, concerts halls, new commissions, education projects and more. Diaphonique has 
supported artists, organisations and institutions of the highest calibre such as Pierre Boulez, Tom Adès, George Ben-
jamin, the Wigmore Hall, Britten Sinfonia, Ensemble intercontemporain, the Royal Academy of Music, and the Festival 
d’Aix-en-Provence. Since 2010, grants totalling £215,000 have been distributed. The objective of such an initiative is 
not only to help finance artistic projects, but also to broaden cultural understanding via music appreciation and to 
reinforce dialogue between France and the UK.

∙ Targets: Classical contemporary music professionals, 
orchestras, ensembles, concert halls, operas, festivals 
and music conservatories. 
∙ Date: 1 annual committee meeting, generally in spring 
∙ Estimated budget: £100,000 annually

∙ Financial sponsorship
∙ In-kind sponsorship: Accommodation, transport

PROJECT DESCRIPTION

∙ SACEM
∙ Bureau Export de la Musique Française
∙ British Council
∙ Institut français in Paris
∙ Société Générale
∙ French Ministry of Culture
∙ Individual donations through the Trust ‘Friends of the    
French Institute’

FACTS

HOW YOU CAN HELP

DIAPHONIQUE
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MUSIC
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Depending on the contribution:
∙ Invitations to the classical music events at the Institut français (minimum 4 per year)

∙ Invitations to the events supported by Diaphonique (minimum 3 per year)
∙ Opportunity to see the rehearsals of concerts/performances supported by Diaphonique 

(minimum 2 per year)

∙ £500 would cover travel costs for a string quartet between France and the UK 
∙ £1,000 would cover the fee of a masterclass by a renowned musician 
∙ £2,500 would cover annual tuition fees for an academic year in a major British music school for a young French 
composer 
∙ £5,000 would cover travel costs of a symphonic orchestra between France and the UK 
∙ £10,000 and more would cover the composition of a 30-minute orchestral piece  

for £5,000 for £10,000 

INDIVIDUAL DONOR

Visibility

Invitations

Françoise Clerc, Coordinator
+44 (0)20 7871 3525

francoise.c@french-music.org 

CONTACT US

Corporate 
entertaining

+
Employee
benefits

Corporate 
visibility

∙ 2 invitations to each classical concert at the 
Institut français and to concerts supported by 

Diaphonique 

> Company logo on all related promotional material:
∙ Website dedicated to the project (2,500 visits / month)

∙ Brochure of Diaphonique (2,000 copies)

SPONSOR BENEFITS

∙ 10 invitations to each classical concert at the 
Institut français and to concerts supported 

by Diaphonique 

∙ Advertising banner in 4 ‘Classical Music’
newsletters (51,000 subscribers)

Depending on the contribution:
∙ Opportunity to see your name associated with a new commission

∙ Dedication of a piece, within the framework of a project supported by Diaphonique

> Recognition of the donor’s name on promotional material of Diaphonique:
∙ Website dedicated to the project (2,500 visits / month)

∙ Brochure of Diaphonique (2,000 copies)

∙ Advertising banner in 2 ‘Classical Music’ 
newsletters (51,000 subscribers)

 CORPORATE SPONSOR


