
For over 15 years, the Festival has been showcasing the best of French and British children’s literature by inviting the 
most renowned authors from both sides of the Channel. Supporting the Festival will:

- allow thousands of children to meet their favourite authors and broaden their cultural horizons
- help develop exchanges between British and European creators and foster future collaborations

Under the patronage of Quentin Blake since its inception, and supported by the community of French and 
British publishers, the Festival is now one of the most prestigious events in the world for children’s literature. 
It has already welcomed Tony Ross, Grégoire Solotareff, Joann Sfar, Axel Scheffler, Emile Bravo, Emily Gravett, 
David McKee, Lauren Child, Mario Ramos and other luminaries.

It relies on a network of thirty schools in Greater London, which host guests during the Festival, and also offers 
the public fifty events taking place at the Institut français: workshops, talks, films, book signings ... 

The “drawing duos” are a trademark event of the Festival, and are often imitated by others: on stage, a British 
illustrator and a French illustrator draw together, improvising to the delight of the public, even if they do not 
speak the same language.

∙ Targets: Children, families and pupils 
across Greater London
∙ Audience: 6,500
∙ Date:  4-6 days at the end of November
∙ Estimated budget: £30,000

∙ Financial sponsorship
∙ In-kind sponsorship: Accommodation, transport

PROJECT DESCRIPTION

∙ Institut français in Paris
∙ the European Commission
∙ TV5 Monde
∙ Renault
∙ Wallonie-Bruxelles International
∙ Sud de France
∙ La Page Bookshop
∙ Foyles
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> Depending on the contribution, the name of the donor on all the promotional material related to the event:
∙ Programme of the Institut (21,000 copies)

∙ Page dedicated to sponsors on the website of the festival (5,000 visits / month)
∙ Programme of the festival (20,000 copies) 

∙ Press release sent to French and British journalists

∙ 2 invitations to the VIP cocktail 
∙ 2 invitations to a VIP dinner

∙ 2 passes granting free access to 
the entire festival

∙ Priority access to artists’ workshops 
during the festival

∙ 8 invitations to the VIP cocktail 
∙ 4 invitations to a VIP dinner

∙ 6 passes granting free access to the entire 
festival

∙ Priority access to artists’ workshops during the 
festival

> Company logo on all the promotional 
material related to the event:

∙ Programme of the Institut (21,000 copies)
∙ Page dedicated to sponsors on the website 

of the festival (5,000 visits /month)
∙ Dedicated programme of the festival 

(20,000 copies)
∙ Press release sent to French and British 

journalists
∙ Distribution of promotional material 

during the festival

Sponsor of the Festival
for £5,000

Main sponsor of the Festival
for £10,000

INDIVIDUAL DONOR

Visibility

> Branding our drawing competition 

> Company logo as the main sponsor featured 
prominently on the promotional material 

related to the event:

Same as on left  + 

∙ First page of the dedicated programme 
of the festival (20,000 copies) 

∙ Poster of the festival
∙ Homepage of the dedicated website 

∙ Banner in 2 ‘Kids and Families’ 
newsletters (50,000 subscribers)

∙ Chance to organise exclusive marketing 
operations during the festival

∙ Possibility to buy up to 20 tickets for events of 
the festival (for your employees or clients)

∙ Concessionary rates for some events of the 
festival

∙ Possibility to buy up to 50 tickets for events of 
the festival (for your employees or clients)

∙ Concessionary rates for some events of the 
festival

∙ 6 passes granting access to the entire festival 
for your employees and their children 

(or for clients)
∙ Behind-the-scenes tours of the Institut français 

on request 

For a contribution of £5,000, you can also decide to help 500 children from local public schools attend Festival events 
at the Institut for free.  Each class will leave with signed copies of books from featured authors.

Invitations ∙ 2 invitations to the VIP cocktail 
∙ 2 passes granting free access to the entire festival

SPONSOR BENEFITS

Corporate 
entertaining

Corporate 
visibility

Employee
benefits

Lucie Campos Mitchell, Head of the Book Department
+44 (0)20 7073 1307

lucie.campos@diplomatie.gouv.fr

CONTACT US

 CORPORATE SPONSOR


