
Sponsoring View is the chance to be associated with a groundbreaking event – the first art history festival in the UK – and to 
benefit from the considerable media coverage it will attract. A celebration of masterpieces, 

this festival is a unique platform for dialogue between the greatest experts and personalities in the field of art history. 
Supporting us will allow you to promote these values and reach a wide audience of art lovers, 

from students to professionals and collectors, in the heart of London.

A celebration of the art of examining, analysing and bringing to life masterworks, this international festival explores 
the multiple facets of art history through debates, conferences, film screenings, a dedicated programme of short 
talks by young researchers and an art book fair. ‘Bespoke’ conferences and tours echoing the topics discussed 
during the festival at the Institut will also be organised in and by London’s great museums during the weekend.

The programme of the first edition, which comprises over 40 events, explores key themes such as ‘Fakes and the Is-
sue of Authenticity’, ‘The Role of Museums’, ‘The Future of Art History’, ‘The Influence of Collections and Collectors’, 
‘Publishing and Broadcasting Art History’ and ‘Art and National Identities’. 

From academics, curators, collectors, museum directors and art dealers to writers, film directors, artists and 
journalists, over 40 of the greatest European personalities in the field of art history are invited to share their knowl-
edge, debate and shed light on these topics. 

∙ Targets: Art and art history lovers 
∙ Audience: 3,500 
∙ Date: beginning of February
∙ Estimated budget: £31,000

∙ Financial sponsorship
∙ In-kind sponsorship: Accommodation, transport, 
goodies

PROJECT DESCRIPTION

∙ Institut français in Paris
∙ European Commission Representation in the UK
∙ Italian Cultural Institute London
∙ Wallace Collection

FACTS

HOW YOU CAN HELP

VIEW: A FESTIVAL OF ART HISTORY

CURRENT PARTNERS & SPONSORS

VISUAL 
ARTS

Discovery

Heritage

Picture: Georges de La Tour (1593-1652), Le Tricheur à l’as de carreau, Paris, Musée du Louvre, © RMN-Grand Palais (musée du Louvre/ Gérard Blot)



∙ Organisation of a one-hour talk for 
employees within the company by a specialist 
of art history on a topic to be mutually agreed 

upon, in the run-up to the festival

∙ Invitations to the VIP launch cocktail
∙ Invitations to the Saturday cocktail party 

∙ Invitations to the round-table discussions and conferences

∙ 20 invitations to the VIP launch cocktail  
∙ up to 20 reserved seats for all round-table 

discussions and conferences 

> Recognition of the donor’s name on:
∙ the website dedicated to the festival

∙ the festival programme 
∙ promotional leaflets for the festival

for £5,000 for £10,000 

INDIVIDUAL DONOR

Visibility

Invitations

Adélia Sabatini & Joséphine Seblon
Festival curators

arthistoryfestival@gmail.com

Sarah Frappier
Visual Arts

+44 (0)20 7073 1315
sarah.frappier@diplomatie.gouv.fr

CONTACT US

Corporate 
entertaining

Corporate 
visibility

Employee
benefits

∙ 10 invitations to the VIP launch cocktail 
∙ up to 10 reserved seats for all round-table 

discussions and conferences 

> Company logo on all related promotional 
material:

∙ Programme of the Institut (21,000 copies)
∙ Website dedicated to the festival 

(est. 6,000 visitors / month)
∙ Promotional leaflets for the festival (14,000 

copies)
∙ Festival programme (4,000 copies)

∙ E-invitations to launch and private events 
∙ Press release sent to French and British 

journalists 

SPONSOR BENEFITS

Same as on left +

∙ Dedicated advertising space in the foyer of 
the Institut (e.g., stand, leaflets, banner) for the 

duration of the festival
∙ Logo on festival posters

 CORPORATE SPONSOR


